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Course 

description 

This course aims at opening a discussion of “narratives of cultural heritage” in relation to 

ongoing changes in contemporary society. The narratives of cultural heritage are taken to 

broader scope, which can be explored to traditional folklore, artefacts, historic sites, 

archaeological ruins, memorials and museums… Heritage and its narratives have strong 

performative strength. This course enlightening perspective from case study focuses on 

award winning cultural heritage project nominated by Europa Nostra to exploit innovative 

precedents for selected heritage sites locally.  

After studying the precedent cases, students will be guided to explore ethnographic 

approach to local heritage- residents and their inherited past, the heritage trails of Dr. James 

Laidlaw Maxwell in the Badland area of Zuocheng. By exploring interconnections and life 

associated with the past, students will be able to dig deeper about each heritage site along 

the trail. Course will provide tools and methods to present ultimate stimulation material kits 

for enlighten the communication between students as artistic facilitators and local elderlies 

in order to elicit as well as bridge up personal and collective memories with the past. 

Teaching 

goals 

The goal of the course is to give students the necessary heritage management and marketing 

tools in line with international, national and regional strategies to enhance the cultural 

heritage management and marketing, themes will include:  

1. Conceptualizing Educational Programme & Exhibitions  

2. Heritage Interpretation and the Public communications 

3.  Healing power on HoP. (Heritage on Prescription) 

Students will thoroughly understand the fundamental objectives of managing cultural 

heritage as well as indicators and benchmarks for successful marketing. This course will 

also help students to examine sustainable development through case studies and direct 

experience. 



Schedule 

No Date Time Theme Description Venue 

1 2/13  

 

 

 

 

 

 

 

 

14:10~17:00 

Course 

Introduction 

 Basic concepts of 

Cultural Heritage  

 

Introduction to the course and explain the 

main on-site activities and course 

contents/ Background of Cultural 

Heritage, explaining terminologies, 

definitions, impacts and concepts   

 

 

 

 

 

 

 

 

 

NCKU 

creative 

classroom 

#5108 

 

2 2/20 International 

Charters,  

Principles  and 

Trends/ 

On site research 

and practices 

World heritage sites, cultural heritage 

conservation, impacts of heritage tourism.  

3. Ethnography of places and sites: New 

challenges in the ethnography method- 

subjects/ object and people.  

4. Summary and discussion of heritage 

terminology, international charters, and 

agencies, major international 

organizations such as the World Heritage 

Organization, ICOMOS, EUROPA 

NOSTRA that are involved in the heritage 

industry. 

3 2/27 228 National holiday make up day 

4 3/6 Cultural Heritage 

Tourism/ 

Preparation for 

field work (I) 

Interpreting cultural heritage: Its principles 

and visitor’s interest. The products and 

their raw material /Heritage theme trails./ 

Preparations for on-site research workshop 

5 3/13 Heritage 

management and 

marketing/ 

Preparation for 

field work (II) 

Foundation of management plan- 

Understanding significance, value and 

authenticity. Heritage marketing: Heritage 

visitor characteristics and motivations. 

 

 

 

 

6 

~ 

10 

 

 

 

 

18 

Mar. 

 

 

8:20~9:50 Coach from NCKU→Neimen  

10:00~ 

12:00 

Understand & 

Discover: 

Invited Speaker (I) 

Lecture on place making, community 

revitalisation 

集穡室工坊 

12:20~13:30 午餐 集穡室工坊 

13:50~ 

17：30 

Understand & 

Discover:  

Site visiting 

/getting to know 

community/ 

Community 

Site visiting in Neimen/ 

Community members will introduce and 

share current situation, condition of 

Neimen/  

Briefing 

內門時尚村

姑/ 

Corner 

Organic 

Farm 



briefing 

17：40~ 

19:00 

dinner  

 

 

 

 

 

Mucha 

Church 

 

19:00~21:00 

Understand & 

Discover: 

Invited Speaker 

(II) 

Lecture on mobile/ portable experience 

and service design 

21:00 

~ 

Free time 

 

 

 

 

19 

Mar. 

 

 

8:30~9:30 breakfast 

9:00~11:00 Local religious 

experience 

Sunday worship experience 

11:00~12:30 Interactive activity 

through prepared 

materials (I) 

Interaction with community ‘youth 

members’ through stimulated materials 

adopted from new creations of John 

Thomson’s photographs  

12:30~13:30 lunch 

 

13:50~17:00 

Interactive activity 

through prepared 

materials (I) 

Interaction with community ‘adult 

members’ through stimulated materials 

adopted from new creations of John 

Thomson’s photographs/ Developing 

themes and stories 

 

集穡室工坊 

17:20~18:40 Return to NCKU（Neimen→NCKU） take away 

dinner  

11 3/20  

 

 

 

 

 

 

14:10~17:00 

 

 

 

 

 

 

Define and 

Develop Issues, 

Concepts & 

Challenges 

Present findings of cultural collections  

Experience/Service Design for the 

Suitcase (1): Integration of collections 

 

 

NCKU 

creative 

classroom 

#5108 

 

12 3/27 Present findings of cultural collections  

Experience/Service Design for the 

Suitcase (2) Defining theme/ target 

13 4/10 Experience/Service Design for the 

Suitcase (3): Reverse brainstorming for 

implementation /Collaborative ideation  

14 4/17 Experience/Service Design for the 

Suitcase (4): Co-creation with community 

members 

NCKU 

creative 

classroom 

#5108 

Community 

members 

come to join 

15 4/24 Experience/Service Design for the NCKU 
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16 5/1 Finalizing design/ Final discussion 

17 5/8  

Implementation 

Progress week 

18 5/15 On-site presentation/ exhibition/ 

demonstration  

To be 
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課程要求 •Attendance and Participation/Group Projects/Individual Projects  

評量方式 •Attendance and Participation: 40% 

• Group project/presentation 40% 

• Individual Projects: 20% 

TA Emma Wu emmaemmawu@gmail.com   Lexi Lee alex.jcw0922@gmail.com 
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